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1. PRESENTATION

The Alliage Group's Code of Ethics and Integrity establishes the principles, guidelines and
standards of behavior expected of all employees, officers, board members, interns,
apprentices, service providers, suppliers, commercial representatives and any third parties
acting on behalf of the company.

Its objective is to strengthen a culture of integrity, respect, transparency and compliance,
guiding decision-making and relationships with customers, partners, suppliers, public
entities and society.

2. SCOPE

This Code applies to all companies of the Alliage Group and to all those who, directly or
indirectly, represent or carry out activities on behalf of the Group, without distinction of
position, function or contractual relationship. Ignorance of this Code will not be accepted
as a justification for non-compliance.

3. OUR IDENTITY AND VALUES
Ourvalues guide decisions and attitudes on a daily basis:

3.1 Values

° People — We cultivate collaboration, diversity and inclusion.

. Customer — We care about our customers.

° Innovation — We are creative, we think simple and we seek the best.

° Transparency —We build relationships of trust with responsibility.

° Value generation — We deliver quality and efficiency, in a sustainable way.

4. GENERAL PRINCIPLES OF CONDUCT
The performance at Alliage must observe, in all circumstances:

° Compliance with applicable laws, rules and regulations.
° Integrity, honesty and transparency in relationships.

° Respect for people and equal treatment.

° Confidentiality and protection of information and data.
° Social, environmental and corporate responsibility.

° Protection of the company's resources and assets.

5. CONDUCT IN THE WORKPLACE

5.1 Respect, diversity and non-discrimination

Alliage values diversity and does not tolerate any form of discrimination or prejudice.
Everyone should be treated with respect, cordiality, and fairness, regardless of race,
religion, age group, gender, political persuasion, nationality, marital status, sexual
orientation, physical condition, or any other factors.
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5.2 Harassment and violence

All corporate relationships must be free of offenses, defamation, intimidation, repression,
moral or sexual harassment and violence of any nature (verbal or non-verbal), regardless of
the hierarchical level between the parties involved.

Moral harassment: repeated and continuous exposure to humiliating and vexatious
situations, capable of affecting physical or mental health and the work environment.
Sexual harassment: embarrassing someone in order to obtain sexual advantage or favor,
taking advantage of hierarchical superiority or ascendancy in the job, position or function.
Horizontal harassment: any inappropriate conduct practiced between employees of the
same hierarchical level that results in embarrassment, humiliation, intimidation or damage
to the work environment, situations not tolerated by the organization.

5.3 Patterns of behavior

° Act professionally, ethically and responsibly, demonstrating proactivity,

collaboration, interpersonal respect and commitment to organizational results.
Dress appropriately in work-related situations, avoiding exaggeration. The organization
has a Dress Guide that provides guidance on appropriate practices, considering
common sense, corporate identity and the operating environment, and must be
observed by all employees. The Alliage Dress Guide is available for consultation in full
and must be accessed through the link: [https://inside.alliage-
global.com/juridico/Default.aspx].

° It is forbidden to ingest, possess, distribute or sell alcoholic beverages or illicit

substances during the working day, as well as to remain in the work environment under the

influence of these substances.

° The carrying, use or storage of weapons of any nature on the company's premises is

not allowed, except in the cases of legally authorized professionals and in the exercise of

their duties.

6. CONFLICT OF INTEREST

Conflict of interest occurs when personal, family or financial interests may influence, or
appear to influence, decisions made in the exercise of professional activities at Alliage.
Even the appearance of conflict should be avoided.

6.1 Situations that may characterize a conflict of interest
° Participation, direct or indirect, in competing companies, suppliers, customers or
partners of Alliage.
° Participation in processes of selection, hiring, evaluation or management of
suppliers/third parties with personal or family ties.
) Use of insider, confidential or privileged information for one's own benefit or that of
third parties.
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° External activities that compromise the company's performance, impartiality, or
reputation.
° Solicitation or acceptance of advantages, favors, or benefits that may influence

business decisions.

6.2 Family relations

The hiring of relatives is not prohibited, as long as it occurs through a regular selection
process, without undue influence and without a direct relationship of subordination.
Situations with potential conflicts must be reported to leadership and the Compliance
area.

6.3 Duty of transparency

In case of doubt, the employee must notify his manager, consult the People and
Management Department and/or the Compliance area. The omission or concealment of a
conflict of interest may result in disciplinary measures.

7. PROTECTION OF INFORMATION, DATA AND RESOURCES
7.1 Confidentiality and use of systems

° Respect the confidentiality, integrity and availability of the company's and third
parties' information.

° Maintain passwords for personal and non-transferable use, protecting access.

° Occasional use of tools for personal purposes is allowed, as long as it does not

contravene the company's internal rules or harm the work.
° It is forbidden to use obscene, pornographic, violent, discriminatory, racist,
defamatory or illegal content.

° Installation of software and programs only with authorization from the IT sector.

7.2 Protection of heritage
Everyone must take care of the company's equipment, facilities and other resources,
keeping the work environment clean and organized.

8. DATA PROTECTION AND PRIVACY (LGPD)
Alliage respects the privacy and protection of personal data, acting in accordance with the
General Data Protection Law (LGPD - Law No. 13,709/2018).

8.1 Concepts

Personal data is information related to an identified or identifiable natural person (e.g.,
name, CPF, address, telephone, e-mail). Sensitive personal data includes, but is not
limited to, health information, biometrics, and racial/ethnic origin.
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8.2 Principles and Responsibilities

° Processing personal data only for legitimate purposes that are necessary for the
activities, and sharing that does not meet the legal basis is prohibited.

° Access only the data strictly necessary for the work (principle of necessity).

° Adopt a preventive posture to avoid leaks, losses, improper alterations and

unauthorized access.

8.3 Incidents and reporting
Any incident involving personal data (suspected leakage, improper access, loss, alteration
or destruction) must be immediately reported to the IT and/or Compliance area.

9. INTEGRITY AND ANTI-CORRUPTION

Alliage adopts zero tolerance for corruption and any form of fraud. It is forbidden to
promise, offer, give, solicit or receive an undue advantage, directly or indirectly, including
money, gifts, benefits, travel, entertainment, donations or any item of value, for the purpose
of influencing decisions or obtaining commercial advantage.

Violations may result in disciplinary action, contract termination, and civil and criminal
liability.

10. GIFTS, GIFTS AND HOSPITALITY

Gifts, gifts and hospitality can only occur when legitimate, moderate, transparent and
without expectation of return.

10.1 Generalrules

. Offering or receiving cash or cash equivalents (e.g., gift cards) is prohibited.

° Itis forbidden to accept or offer gifts of high value, frequently or at sensitive moments
of negotiation.

° Hospitality must be reasonable, directly related to professional purpose and
registrable.

° When in doubt, consult the manager and/or Compliance area before accepting or
offering.

10.2 Public Agents

In interactions with public officials, more restrictive rules apply: it is forbidden to offer any
advantages that could be interpreted as an attempt to influence, including facilitation
payments.
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11. DONATIONS AND SPONSORSHIPS

Donations and sponsorships can be made when aligned with the company's values and
social responsibility, with legitimate purpose, transparency and adequate documentation.
Itis forbidden to use them to obtain undue advantage or influence decisions.

11.1 Rules and Approvals

° All donations and sponsorships must be previously approved according to internal
authorities and formalized in writing.

° There must be an analysis of the suitability and reputational risk of the beneficiary
entity.

° Alliage does not make donations to political parties, campaigns or candidates,
except when permitted by law and formally approved by senior management.

12. RELATIONSHIP WITH SUPPLIERS AND SERVICE PROVIDERS
The selection and hiring of suppliers and service providers must be based on technical,
professional, ethical criteria and the needs of the company, avoiding favoritism and
conflicts of interest. The Relationship Policy with Suppliers and Service Providers is
available for consultation in full and must be accessed through the link:
[https://inside.alliage-global.com/cddigo-de-etica].

12.1 Guidelines

° Conduct business only with qualified suppliers who act with integrity.

° Pre-contractual evaluation by the management area and the legal/Compliance area,
when applicable.

° Contracts must contain a compliance and integrity clause.

° Suppliers must respect human rights, prohibition of child/slave labor and
environmental legislation.

° Meetings and negotiations with suppliers should preferably take place with the
presence of more than one employee and at Alliage's or supplier's facilities.

12.2 Prohibited Conduct

° Soliciting or receiving undue advantage from current or potential suppliers/providers.
° Promising, offering or giving undue advantage to suppliers/contractors or related
persons.

) Using position, influence, or internal information to gain favor in the

hiring/management process.
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13. RELATIONSHIP WITH PUBLIC ENTITIES AND BIDS
The relationship with public agents and entities must be strictly professional in nature,
be conducted ethically and transparently, and comply with applicable legislation
(including the Anti-Corruption Law and bidding rules). The Policy for Relations with
Public Entities and Bids is available for consultation in full and must be accessed
through the link: [https://inside.alliage-global.com/cédigo-de-etical.

13.1 Prohibitions

. Offering or granting undue advantages to public officials.

° Make facilitation payments to speed up processes.

. Granting differentiated benefits or favoring public agents, even if they are customers.
13.2 Bidding

It is strictly forbidden to frustrate or defraud the competitive nature of the bidding
procedure; disturbing acts of the contest; remove a bidder for fraud or advantage; breaking
the confidentiality of the proposal; manipulate the economic and financial balance of
contracts; hindering the investigation or inspection activity of public bodies, among other
illicit conducts.

13.3 Meetings with public officials

In formal contacts with public officials, the participation of at least two authorized
representatives of the company is recommended, with an adequate record of the
interaction, except for operational exceptions (e.g., regular protocols and orders of mere
expediency).

14. RELATIONSHIP WITH CUSTOMERS, MARKET AND COMPETITORS

° Serve customers with ethics, attention, respect and focus on problem solving.

° Maintain high quality standards of products and services for sustainable growth.

° Act with honesty and transparency in communications and offers.

° Respect fair competition rules; The practice of defamation, false information or

unlawful obtaining of information from competitors is prohibited.

15. HEALTH, SAFETY AND ENVIRONMENT

° Strictly comply with health, safety, and environmental policies and procedures.

° Observe the work environment and report risk situations to leadership.

° Use Personal Protective Equipment (PPE) as instructed by the Occupational Safety
Technician.
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16. SUSTAINABILITY AND SOCIO-ENVIRONMENTAL RESPONSIBILITY
Alliage conducts its activities based on the principles of sustainability and socio-
environmental responsibility, aligned with the best ESG (Environmental, Social and
Governance) practices, integrating environmental, social and governance aspects into
its strategy and operations.
The company undertakes to:
¢ Act in accordance with environmental, regulatory and other applicable requirements,
promoting the responsible management of social and environmental risks.
* Prevent and mitigate environmental impacts resulting from its activities, encouraging
the efficient use of natural resources, waste reduction, reuse and recycling, as well as
the proper disposal of materials.
* Promote safe and healthy working conditions, respect human rights, value diversity,
and foster an inclusive and respectful environment throughout its value chain.
* Encourage sustainable and ethical practices with suppliers, partners and third parties,
requiring compliance with this Code of Ethics and Integrity, and with the organization's
social and environmental guidelines.
* Incorporate environmental and social criteria in the development of products and
processes, stimulating sustainable innovation and continuous improvement.
* Ensure transparency, integrity and accountability in the communication of information
related to social and environmental performance and corporate governance.
All employees, third parties and partners must know and comply with the guidelines
established in Alliage's Social and Environmental Policy, available for consultation in full
through the link: [https://inside.alliage-global.com/cédigo-de-etical.

17. CONFIDENTIAL CHANNEL AND NON-RETALIATION

Alliage provides a Confidential Channel for complaints, questions and reports of possible
violations of this Code, legislation and internal policies. The channel is open to employees,
customers, suppliers, service providers and the general public.

Confidential Channel Contact:

. E-mail: canalconfidencial@alliage-global.com
° Phone: (16) 99729-3851 or (16) 3512-1212 (Compliance Area)
° Any form of retaliation against anyone who, in good faith, makes a complaint or

participates in an investigation is prohibited.

18. ETHICS AND RESPONSIBILITIES COMMITTEE

18.1 Ethics Committee

° Ensure the implementation and compliance with this Code and related policies.
° Ensure the confidentiality of the matters forwarded.
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° Examine occurrences presented, deliberate and provide clarifications when
requested.
° The Committee shall be formed by a member of the Legal and Compliance area, a

member of the People and Management area, and a member of Alliage's Board of Executive
Officers.

18.2 Leadership and other areas
° Leaders must promote an ethical environment, guide and set an example.
° Everyone must know and comply with this Code and report misconduct.

19. DISCIPLINARY MEASURES

The company will apply disciplinary measures appropriate to the nature and circumstances
of each violation, which may include warning, suspension, dismissal and/or termination of
contract for cause, in addition to communication to authorities when applicable.

20. FINAL PROVISIONS

Exceptions and specific provisions of this Code must be submitted to the Ethics
Committee, through the People and Management Department and/or the Legal
Department. This document is effective on the date of its publication and replaces previous
versions.

21. TERM OF ACKNOWLEDGMENT AND COMMITMENT

| declare that | have received, read and understood the Alliage Group's Code of Ethics and
Integrity, committing myself to fully comply with it and to report, in good faith, any violations
through the channels provided.
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